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as Oedipus), but in general readers are on the outskirts. A new essay by Macquarie 
University’s Antonina Harbus, “A Renaissance Reader’s English Annotations to 
Thynne’s 1532 Edition of Chaucer’s Works,” Review of English Studies n.s. 59 (2008): 
342–55, for instance, is directly pertinent: the eleven hundred annotations in the 
copy she examines are particularly interested in the proverbial nature of the book, 
a topic Gillespie discusses with regard to De Worde’s 1510(?) quarto edition of 
The Prouerbes of Lydgate (147–54). Of course any such systematic study of readers’ 
annotations in the dozens of editions she surveys would have made this into a much 
different book, and the one we have is stellar. 

It is to Gillespie’s credit that readers will want to follow up on the issues she 
raises; I for one can hardly wait to get to the Rare Books room here at Sydney to 
consult its copy of the 1532 Thomas Berthelet edition and printing of  John Gower’s 
Confessio Amantis, mentioned by Gillespie (135). Print Culture and the Medieval 
Author fully succeeds in adding the necessary detail to—and a sophisticated theo-
retical framework for—our growing understanding of the ways in which early 
modern printing was anything but fi xed.

Robin Myers, Michael Harris and Giles Mandelbrote, eds., Fairs, Markets and the Itiner-
ant Book Trade. New Castle, DE: Oak Knoll Press; London: British Library Publishing,
2007. xvi + 256 pp. ISBN: 978 15845 62009 (Oak Knoll Press). US$47.50. ISBN: 978 0 
7123 4984 0 (British Library).  £25.00.

Reviewed by Patrick Spedding

The latest volume edited by Robin Myers et al. is a worthy addition to the Publish-
ing Pathways Series. Like its twenty-six predecessors (curiously, only twenty-fi ve of 
them appear in the list facing the title-page), this slim volume offers a small number 
of tightly-focused essays that cover a narrowly-defi ned subject, specifi ed in the title. 
The various authors discuss material from a long historical, and a wide geographi-
cal, perspective. And so it is that the fi rst contribution (by John L. Flood) is on the 
Frankfurt and Leipzig book fairs in the early sixteenth century, and that the sixth 
(by the late John Morris) is on Scottish chapmen whose memoirs were published 
in the late 1880s. The titles alone announce the individual contributor’s interest in 
activities in Germany, Spain, Portugal, Italy, France, Britain and The Netherlands.

These papers were presented to the seventy-one people who attended the Book 
Trade History conference in London on 25 and 26 November 2005. It is likely 
that the conference organisers, and the editors and publishers of this collection, are 
hopeful that their various auditors, interlocutors and (now) readers are up to the 
task of mentally integrating the disparate papers in such a way as to come to a better 
understanding of the subject of Fairs, Markets and the Itinerant Book Trade. If they
do manage this, it will be despite the organisation of this volume, which is—like all 
of the volumes in the Publishing Pathways Series—(broadly) chronological. 
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Since I use the same chronological principle in organising the essays in Script 
& Print I can hardly complain about the lack of continuity between one essay that 
discusses the problems of dissolving the estate of a Lyon publisher in 1586 (by 
Ian Maclean) and another concerned with the distribution of printed material in 
East Anglia in the eighteenth century (by David Stoker). However, it is a pity that 
Morris’s essay, based on the memoirs of Scottish chapmen, does not appear at the 
start of the volume, since it, beyond all the other essays, gives a clear insight into 
the way of life of chapmen, the itinerant booksellers who appear only fi tfully in the 
historical record across Europe between 1500 and 1850. This could then have been 
usefully followed by Clive Griffi n’s short article on the (mainly French) itinerants 
who feature in the Spanish and Portuguese Inquisitions’ papers and by Jerome 
Salman’s essay on Dutch pedlars who feature in tax records, market registers and 
criminal proceedings in The Netherlands in the eighteenth century. This would 
segue nicely with Stoker’s essay on the East Anglian trade, and Stoker’s with that 
by Michael Harris on the open-air booksellers and stall-holders in London between 
the late seventeenth and mid-nineteenth centuries. Such an arrangement would 
leave Flood’s and Maclean’s essays as a rump, but there is no avoiding the fact that 
these papers are not very closely related to the others in subject matter.

(And while I am on the subject of editorial matters: it is unfortunate that, what
may be, a failure of copy-editing—“Spain’s situation is not dissimilar to this country’s” 
(43, emphasis added)—has the appearance of parochialism, because the decision to 
include lengthy passages in French without offering a translation, while material 
in Spanish (49), German (2) and Dutch (148) is invariably translated—is certainly 
parochial. The number of native-speakers of Spanish is greater than that of English, 
and that native-speakers of both of these languages and German are more numerous 
than those of French. Since one of the great attractions of the Publishing Pathways 
Series is the communication to an Anglophone audience of recent research conducted 
Europe-wide this practice is particularly puzzling.)

Despite my reservations about the arrangement of the essays in this volume, 
there is no doubting their value. They are uniformly excellent, offering fascinating 
insights into the book trade, insights that—as often as not—have little to do with 
the subject announced by the title of this volume, or, indeed, of the individual essay. 
So, for example, Maclean’s important contribution, which is titled “Murder, Debt 
and Retribution in the Italico-Franco-Spanish Book Trade: The Beraud-Michel-
Ruiz Affair, 1586–91,” offers a surprisingly detailed insight into the contents of, 
and the poor organisation and condition of stock in, a publisher’s warehouse, as 
well as—as we might expect—discussing the enormous diffi culty in liquidating 
old stock (via reissues with cancel titles, new preliminaries etc.). Likewise, Stoker’s 
“ ‘To all Bookseller, Country Chapmen, Hawkers and Others’: How the Population 
of East Anglia Obtained its Printed Materials” is of far greater interest than the 
East Anglian connection may imply, since the area was “the most densely populated 
and economically developed region of the British Isles” (107) at the start of the 
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eighteenth century. Consequently, Stoker offers a wealth of information on the 
development—in Britain generally—of book- and newspaper-publishing, and of 
the sale of second-hand books via auctions and fi xed-price catalogues.

Given the title of this volume, I did not expect to fi nd much of use to me in my 
present research, but I have made four pages of notes (not facilitated by the black 
end-papers!)—and it will take me some weeks to follow up all the leads that these 
essays offered me. By my own measure this is a very high recommendation to buy a 
copy and read it before the next volume in this series appears.

Judging a Book By Its Cover: Fans, Publishers, Designers, and the Marketing of Fiction. Edited 
by Nicole Matthews and Nickianne Moody. Aldershot, Hampshire: Ashgate, 2007. ISBN 
978 0 7546 5731 6. £55.00.

Reviewed by Rebecca-Anne Do Rozario

The diffi culty of putting together a book about book covers is that they are inten-
tionally explicit about what they represent. Yet while the intent and meaning 
conveyed by a book cover or dust jacket may be obvious, it does not stand to 
reason that this will be consistent with the narrative of the book it covers; it may,
rather, refl ect commercial and ideological concerns existing beyond the narrative. In 
effect, the cover can be a conduit to what lies beyond the narrative. Gérard Genette 
refers to the paratext as a “threshold.” (Genette’s Paratexts. Thresholds of Interpretation 
(1997) is frequently quoted throughout the collection and with good reason; in 
her “Introduction” (xi) Nicole Matthews describes Paratexts as “pathbreaking.”) 
The cover, a major paratextual feature, is not always a reliable threshold, but it has
great potential for understanding how books exist in, and interact with, society. 
The essays in this collection explore the explicit meaning of book covers, present-
ing a range of interdisciplinary approaches that focus on books released in the last 
century.

The cover of Judging a Book By Its Cover is the obvious place to begin this review 
and the title, which challenges the old cliché about not judging a book by its cover, 
encourages this. Distinctions between a book’s binding and its dust jacket are largely 
elided in the collection of essays, so we must look at both. The binding is quite basic: 
plain black boards with the title, names of the editors and publisher stamped in 
silver on the spine. The dust jacket, printed on a beige stock, appears to be designed 
for an academic audience that considers a book’s contents more important than
its dust jacket—apparently confi rming the cliché that the title repudiates. The 
list of other Ashgate titles on the back of the dust jacket, including Modernism 
on Fleet Street and Victorian Publishing, reinforces the academic status of the book
by placing it fi rmly within an academic publishing context. The blurb begins with 
the rhetorical question “How do books attract their readers?” We might reply: What 
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